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Roger Bell’s (1991) cognitive approach

Building on linguistic and psycholinguistic
perspectives, Bell (1991: 20) states that the
translation process mainly happens within
“memory” in the sense that the
transformation process involves two main
phases, namely:

1- semantic, syntactic and pragmatic analysis
of the ST and

2- semantic, pragmatic and lexico-
grammatical synthesis in the TL



Bell’s cognitive approach: five steps

1- Visual recognition of the lexical items;
2- syntactic parsing;

3- mechanisms of lexical search;

4- semantic and pragmatic processing;

5- encoding the input (the draft) semantically,
pragmatically and lexico-grammatically in the
TL.



Business Translation: Advertising

The primary function of advertising is to persuade
people to buy something. Consequently,
understanding how advertising influences people is
an exercise in understanding how persuasion
techniques are used in advertising to trigger buying
decisions. Persuasion techniques can be either
rational, irrational or a combination of both.

- Identify the main verb of each sentence.
- identify the difficult/new words.
- identify the relationship between the sentences



Visual recognition of lexical items
(read + recognize + consult)

Any difficult words, expressions...?2



Syntactic Parsing: < s/

The primary function of advertising [subject] is [main verb]
to persuade people to buy something.

Consequently [connector], understanding how advertising
influences people [subject] is [main verb] an exercise in
understanding how persuasion techniques are used in

advertising to trigger buying decisions.

[no connector] Persuasion techniques [subject] can be [main
verb] either rational, irrational or a combination of both.




mechanisms of lexical search

The primary (WewlwVl/ yuwiyJl) function (asubgll) of
advertising (wULMcM) is to persuade (giad wl) people
(uwWl) to buy (<Sisini) something (Luwis). Consequently
(> e clug/adceg), understanding (p9) how (w2sS)
advertising (LVMcYI) influences (5\9 ,i9s) people (UwWI) is
an exercise ((v0J) in understanding (09 \9) how (w24S)
persuasion (gLS]) techniques (Wlbiiil wl/wluai) are
used (pi=iaw / Josiai) in advertising (OUMeVl »\9) to
trigger (o [ ) buying (:l,w) decisions (wl,,9).
Persuasion (gL9]) techniques (wludi) can be ol U0y )
(Vs either (lol) rational (wvMac), irrational (v Mac ,uc)
or (91) a combination (go=i/zw>/bul=>)of both (Lo )LS).



semantic and pragmatic processing

The primary function of advertising is to persuade people to
buy something. Consequently, understanding how
advertising influences people is an exercise in understanding
how persuasion techniques are used in advertising to trigger
buying decisions. Persuasion techniques can be either
rational, irrational or a combination of both.
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Encoding the draft semantically, pragmatically and

lexico-grammatically in the TL.
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Another text...

Informational Advertising

Rational techniques are used in so-called informational advertising
because information is used to help people make informed buying
decisions. A defining characteristic of informational advertising is that
it is product-centered as opposed user-centered advertising.
Informational advertising provides factual and relevant information
about a product or service. Irrational techniques in advertising appeal
to people's emotions. Emotional appeals attempt to substitute
intuitive judgment for logic in the purchase decision-making process.

Transformational Advertising

Irrational techniques are used in so-called experiential advertising.
Unlike informational advertising that is product-centered advertising,
transformational advertising is user-centered advertising. This form of
advertising is based on the promise of a singularly unique user
experience that the product or service delivers to users, which cannot
be replicated by competing brands.



Another text...

Implications for Small-Business Owners

If you want to grow the profitability of your business by
commanding higher prices for what you sell, use experiential
advertising to build your brand. Fortunately, you no longer have
to use costly mass-media advertising to build a brand. The
Internet and digital marketing techniques now make it possible
to gain trust and build a brand by targeting smaller audiences
that could be ideal for your business. You can find these
audiences in online social media communities, such as Facebook
and Twitter, just to name two.



Another text ... from Arabic
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Thank you

-_— e ol & O s oA & F a4 F s

Copyright, Almanna 2014



